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Abstract

In recent decades, the creative economy has become a dynamic and rapidly growing
sector globally, as well as in Indonesia. The evolution of consumer behavior in the
digital age presents an opportunity for small and medium enterprises (MSMEs) to
increase market reach, but also entails a challenge in adapting to these changes.
Market segmentation becomes more extensive due to the presence of an online
marketplace for the sale of goods and services. Online marketplace companies require
a competitive advantage to distinguish themselves from similar businesses. The aim
of this scoping review was to assess the role of technology in the creative economy
in terms of fostering community empowerment and promoting sustainable
development. The studies reviewed were chosen from electronic databases
specifically Google Scholar and Emerald covering the years 2020 to 2024. The
study's findings indicate that technology is essential for bolstering and advancing
the creative economy sector, with a particular emphasis on community
empowerment and sustainable development. The advancement of technology has
facilitated wider entry into global markets, spurred innovation in products and
services, and reinforced the conservation and promotion of local cultural heritage.
Case studies from different regions in Indonesia illustrate how technology can
empower local communities and facilitate inclusive and eco-friendly economic
growth.
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1. Introduction

Internet marketing is defined as achieving marketing goals using digital
technologies (Purnamasari et al., 2021). Online advertising serves as an effective tool
for brand building and driving traffic to help companies succeed (Song, 2001). Due
to the expectations for measurable results, digital marketing is seen as a more cost-
efficient way to evaluate the Return on Investment (ROI) for advertising (Pepelnjak,
2008; Pamela & Indrawati, 2022). Traditional advertising methods have evolved into
digital marketing, which leverages technologies to enhance customer understanding
by aligning with their needs (Davlyatbekovna, 2024). Digital marketing has
significant economic potential, offering opportunities for governments to improve
their efficiency (Munshi, 2012). Singaporean companies have proven the
effectiveness of digital marketing tools for achieving tangible outcomes (Teo, 2005;
Widijowati, 2023). The growth of digital marketing can be attributed to
technological advances and shifting market conditions (Mort et al., 2002; Khasanah
& Sasana, 2022). The Internet has become the most powerful business tool
(Yannopoulos, 2011; Quyen, 2020). Marketing managers who fail to integrate the
Internet into their strategies risk falling behind, as it is transforming branding,
pricing, distribution, and promotion strategies.

For businesses, online reviews have become a key part of strategic marketing
(Zhang, 2013; Hidayat et al, 2024), and digital communication tools are more
influential than traditional methods (Helm et al, 2013; Ali, 2021). Blogs have
successfully boosted sales, especially for products that benefit from customer reviews
and feedback. FFor businesses to succeed, they must combine online and traditional
approaches to better meet customer needs. The fast advancement of emerging digital
technologies, personalized consumer demands, and the flexibility of both online and
offline shopping methods have together driven the diversification of consumer
purchasing experiences (Mishra et al., 2021; Quach et al., 2022).

According to Irfani et al. (2020) and Laksmita & Perdhana (2024), digital
marketing is a vital tool for MSMEs to thrive in the industry 4.0 era by enhancing
brand awareness, expanding markets, accelerating sales processes, and fostering
customer loyalty. In this era, brand awareness becomes a critical factor for MSMEs
to stay competitive in an increasingly crowded market. Digital marketing enables
businesses to achieve this by leveraging social media, online advertising, blog
content, and email marketing to create and promote engaging and relevant content
targeted at their audience. Furthermore, digital marketing facilitates market
expansion by providing access to global markets through e-commerce platforms and
social media. By optimizing Search Engine Optimization (SEO), MSMEs can
improve their website visibility on search engines like Google, ensuring they reach
a broader audience, including international markets. The sales process is also
significantly enhanced through digital marketing tools such as shopping carts and
payment gateways on e-commerce websites, as well as chatbots that deliver quick
and effective customer service. Additionally, digital marketing strengthens customer
loyalty by fostering continuous interaction and building strong relationships with
customers. MSMEs can utilize social media, email marketing, and live chat features
to maintain communication and provide excellent customer service, ensuring long-
term customer engagement and satisfaction.

In implementing digital marketing as a marketing strategy, MSMEs also need to
pay attention to several things such as determining a clear target market, choosing
the right digital platform, creating interesting content, and conducting Mare gular
evaluations of the results of digital marketing campaigns carried out. By utilizing
digital marketing optimally, MSMEs can increase their competitiveness in facing the
industry 4.0 era. The purpose of this scoping review literature study is to map
existing digital marketing knowledge to meet digital marketing practices.
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2. Literature Review

This literature review aims to provide an in-depth theoretical understanding of
economic digitalization and its impact on community empowerment. In this context,
economic digitalization is defined as the use of digital technologies, including the
internet, mobile applications and other digital platforms, to support economic
activities, whether on the part of individuals, small businesses or governments. This
review not only presents a summary of previous research, but also initiates and
synthesizes theoretical and empirical contributions from various related sources.

Previous research has documented the significant changes brought about by the
digitalization of the economy in various sectors. According to Ali (2021), economic
digitalization accelerates efficiency and productivity through automation, and
creates new opportunities for the informal sector. Furthermore, a study by Achmad
(2024) highlights that digital transformation brings significant benefits especially in
developing countries, where digital technologies enable wider market access and
increase income opportunities.

Community empowerment is often associated with increased access to resources
and opportunities that can improve the socio-economic well-being of individuals.
Several studies indicate that economic digitalization can be a powerful empowerment
tool. A study by Feng (2024) mentioned that digital technology allows people to be
more globally connected, obtain distance education, and utilize e-commerce
platforms to boost micro and small businesses. Through this, economic digitalization
can reduce social inequality and expand economic opportunities for marginalized
groups, especially women and youth.

Evaluations of the impact of digitalization on community empowerment show
mixed results. While many studies point to the potential of digitalization in
enhancing an inclusive economy, some studies also highlight the challenges that
arise. For example, a study by Marx et al. (2021) states that unequal access to digital
infrastructure can expand digital reach, which in turn has the potential to increase
economic inequality. On the other hand, research by Pepelnjak (2008) found that
increasing the literacy capacity of the digital society is very influential in maximizing
the benefits of digital technology, both from increased income and employment
opportunities.

3. Methods

This section explains the steps the writer took in the research, and provides a
brief justification for the method used. In this section the writer must present enough
information to enable the reader to be able to evaluate the suitability of the method,
the reliability and the validity of your findings. It would be better if the information
presented could be replicated by other researchers in the future. The first step in this
method is to determine the focus and scope of the research question. By posing a
clear research question, this observation was focused on understanding the
relationship between the development of digital technology and the improvement of
economic welfare in diftferent groups of society.

The second stage of the research involved identifying relevant literature through
a systematic search of various academic databases, including Google Scholar and
Emerald. The search utilized specific keywords such as "economic digitalization,"
"community empowerment," "Concept of Economic Digitalization," "Community
Empowerment through Digitalization," and "Evaluating the Impact of Economic
Digitalization on Empowerment." To ensure the inclusion of high-quality and
relevant studies, the criteria for selection were defined as follows: studies published
between 2008 and 2023, peer-reviewed journal articles, and policy reports that
tocused on the relationship between economic digitalization and community
empowerment. Conversely, studies that did not explicitly address community
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empowerment or lacked empirical data were excluded from consideration. This
rigorous approach ensured the relevance and reliability of the selected literature for
the research.

After identitying relevant research, the next step was study selection, which
adhered to strict inclusion criteria to ensure the studies' relevance to the research
question. The selection process was conducted in several stages. The initial
screening involved reviewing the abstracts to identify studies that aligned with the
main topic. This was followed by a second screening, where the full text of each study
was examined to evaluate its methodological quality and content relevance.
Additionally, the process included the removal of duplicates and a critical appraisal
to ensure that only high-quality literature meeting the established criteria was
included in the analysis. This thorough approach ensured a robust foundation for the
research.

Following the selection of studies, a data chart was created to systematically
organize information from each piece of literature analyzed. This chart served as a
tool to extract key details from each study, including basic information such as the
author, year of publication, and source. Additionally, it documented the main
research focus, such as economic empowerment through digitalization or the impact
of digitalization on SMEs. The research methods employed in each study—whether
case studies, surveys, or secondary data analyses—were also recorded, along with
the key findings related to the impact of economic digitalization on community
empowerment. By using this data chart, patterns, mappings, and thematic
relationships among the analyzed studies were identified, providing a structured
basis for further analysis and discussion.

The final stage of the reflection process involved compiling, summarizing, and
reporting the results. During this phase, all the data extracted and organized
through the data charts were analyzed thematically. Thematic synthesis was used to
identify the primary themes that emerged from the reviewed research. Key themes
included the influence of digitalization in expanding access to economic
opportunities, the impact of digital technologies on promoting social and economic
equality, and the challenges related to digital infrastructure and technological
literacy that hinder community empowerment. These findings were then presented
in detailed narratives, with the aim of offering valuable guidance and insights for
researchers and policymakers on how to optimize economic digitalization to
empower communities in a more inclusive and equitable manner.

4. Results

The study’s results underscore the substantial role of digitalization in fostering
community empowerment and sustainable development, particularly in Indonesia's
creative economy. The analysis indicates that technological advancements, such as
digital marketing, e-commerce platforms, SEO (Search Engine Optimization), and
social media marketing, enable MSMEs to build a broader market presence and
interact with a global customer base. Key findings show that MSMEs benefit from
increased brand awareness, faster sales cycles, and improved customer loyalty by
adopting digital tools. FFor instance, utilizing online shopping features and payment
gateways can accelerate purchase processes, while chatbots and digital
communication channels enhance customer service efficiency. As a result, MSMEs
not only gain a competitive edge but also broaden their reach beyond traditional
markets, providing them access to new economic opportunities.

Additionally, tables and figures in the results section present evidence of the
positive impact of digital technology on various MSMEs. These figures demonstrate
that digitalization offers opportunities for local businesses to innovate, maintain
relevance in a rapidly evolving market, and contribute to the overall economic
empowerment of their communities.
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The research by Mubarok et al. (2024) reveals that technology plays a significant
role in community empowerment and sustainable development in the creative
economy sector, particularly through digitization that improves market access,
expands job opportunities, and promotes sustainability. Kosasih et al. (2024) show
that the adoption of digital technology in rural areas strengthens connectivity and
opens new economic opportunities, supporting sustainable development. Achmad
(2024) finds that technology improves operational efficiency, expands markets, and
enhances the competitiveness of MSMEs (Micro, Small, and Medium Enterprises).
The study by ALshubiri et al. (2023) highlights the positive relationship between
digital infrastructure and economic growth in Oman, with implications for monetary
policy in both the long and short term.

Satriyo et al. (2021) find that factors like social media marketing, service quality,
and review content do not significantly influence purchase intention in the organic
MSME sector. The research by Amilya & Kholil (2022) designs a digital-based
economic empowerment model for mustahiq (beneficiaries of zakat), finding that
digital technology can facilitate zakat distribution, empowering the economy.
Setiawati & Hidayat (2023) find that the provincial government of Lampung's efforts
to empower women as agents in the creative economy sector have yielded positive
results. The study by Batool et al. (2021) also concludes that social media marketing,
service quality, and review content do not affect purchase intention, contrary to
previous findings.

Digital community empowerment can improve investment and income,
highlighting the importance of digital literacy in West Java. Chen et al. (2023)
discuss an effective digital economy framework that empowers rural economic
development and revitalization. Kumar (2024) analyzes that globalization and
financial development drive long-term economic growth in India, with digitalization
accelerating short-term growth. Miao et al. (2024) find that digital economic
development can significantly reduce economic pressures and increase regional
competitiveness in China, particularly in areas with less-developed innovation
environments.

Yasmeen et al. (2024) show that digital economies significantly reduce carbon
emissions while promoting economic growth in G7 countries. The research by He
et al. (2024) reveals that the level of digital technology development and industry
concentration significantly influence the economic development of the textile
industry in Keqiao, China. Anand et al. (2024) highlight the lack of digital access and
communication in coastal fishing communities, suggesting that digital
empowerment is crucial for enhancing their economic opportunities. Wang et al.
(2024) find that anti-monopoly policies in the digital economy significantly enhance
corporate innovation performance by strengthening intellectual property protection
mechanisms.

Digital technologies in agriculture and rural tourism in ASEAN promote
economic empowerment, with technology, information, and development as key
themes. Jiang et al. (2024) reveal that digital finance positively affects agricultural
productivity and digital village development in China, with regional heterogeneity
in the impact. Feng et al. (2024) show that the digital economy contributes
significantly to sustainable development in the underdeveloped regions of western
China, with digitalization as a driver of industrial transformation and infrastructure
strengthening. Liang et al. (2023) demonstrate that regional digitalization supports
ambidextrous innovation in manufacturing enterprises, with digital talent having a
stronger influence than infrastructure or technology.

Li et al. (2022) analyze the trends in grassroots digital governance in China,
noting increasing attention to community-based governance, although there is
limited collaboration among researchers. Wahyuningtyas et al. (2021) find that
government support and digital orientation positively influence innovation and
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competitiveness in cooperatives, while employee resistance does not significantly
affect competitiveness. Susanne Marx et al. (2021) discover that flexible online
learning and social interaction are highly valued in the tourism sector, with a need
for asynchronous and synchronous modes of practice sharing. Milara et al. (2020)
find that integrating STEAM in education requires a cultural shift in schools to
support the use of technology and creative learning.

The discussion section expands on the results, linking them to a broader context
by integrating prior research and exploring the broader socio-economic
implications. It highlights the empowering potential of digitalization, especially for
marginalized groups, by granting wider access to economic resources and markets.
Digital tools are noted as transformative in increasing income opportunities and
enhancing social and economic inclusion. However, it also points out that the
effectiveness of digitalization for community empowerment is contingent on
overcoming significant challenges. These challenges include inadequate
infrastructure, limited digital literacy, and unequal access to digital resources,
especially in remote or rural areas. These barriers create a digital divide that could
exacerbate socio-economic inequalities rather than alleviate them. Therefore, the
discussion suggests that both government and private sector efforts are crucial to
bridge these gaps by investing in digital infrastructure and implementing
educational programs focused on digital skills. In alignment with previous research,
the discussion reaffirms that while digitalization holds transformative potential, an
inclusive approach is essential to ensure that these benefits reach the most vulnerable
populations. Addressing issues of technological access and literacy is essential for
empowering marginalized communities and enhancing their resilience in the face of
economic changes.

5. Conclusion

The study concludes that digitalization can significantly improve socio-economic
conditions in developing regions like Indonesia, provided that supportive systems
are in place. Digital tools empower communities by expanding their economic
opportunities and enabling sustainable development. However, realizing this
potential requires a coordinated approach involving government, private
enterprises, and civil society to address persistent infrastructure gaps, particularly
in rural areas where access to electricity and internet remains limited. By prioritizing
initiatives aimed at bridging the digital divide, especially for marginalized groups
such as women, youth, and rural communities, digitalization can become a powerful
catalyst for social inclusion and economic advancement. The conclusion calls for
ongoing research, technological innovation, and cross-sector collaboration to
support digitalization as a sustainable means of community empowerment. The
study emphasizes that fostering digital literacy and infrastructure is crucial, not only
to reduce inequalities but also to strengthen the overall resilience of communities in
adapting to an increasingly digital economy.
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